


how to use merge tags

TABLE OF CONTENTS

MERGE TAGS FOR FORMATTING CUSTOM LIST INFORMATION ......coevenene. 3
| TITLE:YOUR _MERGE | ettt e et e e e e e e e 5
Predefined ValUesS .. ... et e e e e e e eenas 6
*|LOWER:YOUR _IMERGE | 1 ereeiieieei ettt e e e e e e ee e enea e 9
*IUPPER:YOUR _IMERGE | . eeeeiii ettt et et e e e e e ee e e ennaen 9
FIURL:YOUR _MERGE | 1eeieieeee it ettt et et et e e e e e e s e e e ae e e enanen 9
FIHTML:YOUR _MERGE | . eeeieii ettt e e e e e e e e e e e e eens 11

MERGE TAGS FOR CAMPAIGN INFORMATION ...cuiiiieieeeeeeeeeeeeeeeeeaaas 13
Sl 1Y (O U 12 | o I 13
Sl 1Y (O 7N I 14
ST N I S S0 21 N I 15
Sl 1 16
FIFORWARD | eeeeee et ettt ettt e e e e e e s e e e e s e e e e s a e e e s as e enens 16

MERGE TAGS FOR LIST INFORMATION ..eeeriiiieeeeeeeeeeeeeeee e eeaa e 18
Sl S I A N = 18
FILISTICOMPANY | oeeieii ettt e e e s e e e s e e e e s a e e e saseenens 18
F LIST i AD D RESS | eeieiei ettt e e e e e e e eas 19
FILIST:ADDRESS HT ML et e e e e e e e e e enens 19
Sl S I 24 10 11 20
Sl S I O 12 21
F LIST i DESCRIPTION | ettt e e e e e e e e e e e ar e enens 21
F LIST:SUBSCRIBERS | .ttt e e e e e e e e e e e enens 22
*|LIST:SUBSCRIBER _BADGE ¥ ...eieieiiii ettt e e e e e e e eeas 23
Sl S I 2 X N 24
FIUPDATE _PROFILE | ..ttt et et e e e e e e e ae e e e e ae e enens 24
FIUNSUBS CRIBE | 1uteieieiei et ettt e et s e e e e s e e e ea s e e e e s a e e ensar e enens 26

MERGE TAGS FOR SOCIAL SHARING . ...uieieeeieeeeeeee et e e eeaaaas 27
Sl 1Y LY 7 2 i 27
*|SHARE:SITE_NAMEL,SITE_ NAMEZ | e e 27
I TWITTERIPROFILE | ettt et e e e e e e e ae e e e e e enens 28
| TWITTER:FULLPROFILE ¥ «eeeeeii ettt et et e e e e e e e e eeas 29

I TWITTER: TWEETS(NUM) | e e e e e e 30



*ITWITTER:PROFILE:USERNAME | *....ceeiieeei et 31

MERGE TAGS FOR VIDEO SHARING ....ccuiiiiiiieee e 32
*IYOUTUBE:VIDEO _ID|™ ...eeeeieeee et e e e e e e e e e e e e 32
FIVIMEO:VIDEO _ID | ..ottt e e e e e e e 33
F|IBLIPTV:VIDEO _ID|™ ..ttt e e e e e e e e e 34

MERGE TAG FOR EMAIL TRANSLATION ...ouiiiiiieieiieeee e 36

FITRANSLATE: XX | ¥ ettt e e e e et e e e e e e e e e e eee e e e e e e 36



HELLO.

You can use MailChimp’s merge tags to dynamically add content
to your email. Include something as simple as a subscriber’s first
name, or build an entire newsletter using nothing but merge
tags. This guide will show you how to use merge tags and what
they look like when they’re live.

MERGE TAGS FOR FORMATTING
CUSTOM LIST INFORMATION

You can create your own merge tags based on information
included in your list, such as subscribers’ names and interests,
and then use MailChimp’s formatting tags to format them.

For example, you may collect list members’ first and last names,
locations and interests when they sign up for your newsletter.
You can use merge tags to personalize a newsletter by including
members’ names the salutation. Here’s how you do it.

1. Click Lists from the MailChimp dashboard.

® dashboard campaig neports

Dashboard o showwe

‘ - my drafts v Getting St&
Create Campaign v [Em———
my templates

© .
é&/ surveys by events by «" Your campaign "From Emai

kS surveygizmo @hrite‘ & Campaign "MC:Subject” wa|



http://www.mailchimp.com

2. Select a list.

LiStS ] Show Me

Create New List

design signup forms  ~

drag/drop to reorder lists

& import  add people

< settings  replicate

(‘search list members Q
Test List 10/26/2009
1 manage lists the smart way 2 & import add people

] how to create a list i )
< settings replicate

view list

Happy Hour Reminde|

dele|

ren

ren

dele

3. Click List Settings near the top of the page.

. .
‘ ® dashboard campaigns lists reports
1 puy Ju ju)
create forms  for your website list tools

L] StS Happy Hour Reminder M|

&view all 4 importlist ¥ delete all members EE change columns

&4 Happy Hour Reminder list overview

4. Choose List Fields and *MERGE/|* Tags.

« List Settings

Change basic settings for your list.

List Name & Defaults
Change the name of your list, and where to send signup and unsub notific

(List Fields and *|MERGE|* Tag

Add Tenrs romye =amyg adjust the merge tags associated with
emails to generate dynamic content.

learn more at mailchimp.com
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5. Choose one of the values on your list like FNAME (first
name).

build your signup form

Field Label Field Type Required? Stick this tag in your content:
Email Address email ALWAYS *|EMAIL|* or you can use *|MERGEOQ|*
First Name text ™ or you can use *|MERGE1|*
Last Name text ™ *| LNAME |* or you can use *|MERGE2|*

You can also add your own merge tags if you’ve collected other
information about your list, like interest groups.

build your signup form

Field Label Field Type Required? Stick this tag in your content:
Email Address email ALWAYS *|EMAIL|* or you can use *|MERGEO|*
First Name text (=] *|  FNAME |* or you can use *|MERGE1|*
Last Name text O *| LNAME |* or you can use *|MERGE2|*

Interest Group text a ( *| GROUP I& } you can use *|MERGE3|*

You can add up to 30 custom fields in your signup form. That
seems like an awful lot of information, but if you collect data like
location, age, gender and various interests, you can create
sophisticated campaigns that target different segments of your
list.

Now that you know how to locate and create custom tags with
your list information, here are some ways you can format the
tags.

*|TITLE:YOUR_MERGE|[*

Suppose you’d like to include the first name of each of your
subscribers in the email you send them. However, you’re not
sure if all your subscribers properly capitalized their first names
when they signed up for your list. One person may have entered
his name as “JOHN” and another might have signed up as “sAlly”.
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To make sure the names are displayed correctly in your email,
you can use *|TITLE:FNAME|* and it will convert them to “John”
and “Sally” when you send your email.

Here’s what the merge tag looks like when you add it to your
template:

*|TITLE:FNAME |*

It's been six months since your last visit, so give us a call and schedule an
appointment for your next cleaning.

And here’s how it appears when your subscribers receive your
email:

Time for a Check-Up,

It's been six months since your last visit, so give us a call and schedule an
appointment for your next cleaning.

Predefined Values

In the example above, your customer’s first name is dynamically
merged into the campaign when you send. But what if you don’t
have your customer’s first name? You may have his email
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address, but not his first name. In this case, make sure you don’t
leave a blank space where his first name should be. Instead of
“Time for a Check-Up, !”, a predefined value can fix this scenario
to say, “Time for a Check-Up, Valued Customer!” You can create

predefined values in

the signup form editor.

From the Lists tab, click Forms for the appropriate list:

Create New List

design signup forms | v

( search list members

Q

1 manage lists the smart way
[ how to create a list

up;mar
® dashboard i campaigns ¥ lists ¥ reports ' autoresponders
LlStS 1 Show Me |
drag/drop to reorder lists

41
view list

Happy Hour Reminder 11/16/2009

& import add people remove people & send to list

# settings replicate delete @ st database groups

Test List 10/26/2009

2

view list

& import add people remove people % send to list

. 8% forms list database

/seuings replicate delete groups

You’'re taken to your signup form by default. Click the field you
want to give a predefined value and modify the field settings.
Add “Valued Customer” or another predefined value and click

Save Field.

E|

Lists | Happy Hour Reminder

Signup Form |

build it

Link to subscribe form http://eepurl.com/f30y or create embed code for small form

Happy Hour Reminder

= save & exit

design it language  English >l O auto-translate (@ info

field settings

field type text

field label

First Name

1+ click to add a message

field tag

Emall Address *

First Name

Last Name

Interest Group

How frequently would you like to receive updates?

FNAME
(Required fields are bold)

field size
medium

O required field

field visibility
@ visible O hidden

PFfedefined value
Valued Customer
| save field
O Daily E B

0 Weekly
O Monthly

4 duplicate X delete

learn more at mailchimp.com
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Here’s what your email would look like without a first name ora
predefined value:

Time for a Check-Up, !

It's been six months since your last visit, so give us a call and schedule an

appointment for your next cleaning.

Not very professional, right? Here’s how it looks without a first
name but with a predefined value. Much nicer!

Time for a Check-Up,
Valued Customer!

It's been six months since your last visit, so give us a call and schedule an
appointment for your next cleaning.
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*|LOWER:YOUR_MERGE|*

Similar to the *|TITLE:YOUR_MERGE|* tag above, this tag makes
everything in the content of your custom field lower case. If a
subscriber were to enter “BANanaS” in a custom field, this tag
would change it to “bananas” in the newsletter.

*|UPPER:YOUR_MERGE|*

Similar to the *|TITLE:YOUR_MERGE|* tag above, this tag makes
everything in the content of your custom field upper case. If a
subscriber were to enter “BANanaS” in a custom field, this tag
would change it to “BANANAS” in the newsletter.

*|URL:YOUR_MERGE|*

When you click Track Clicks on the Create Campaign screen,
MailChimp automatically finds all your links and changes them to
redirect URLs on our server. That way, when someone clicks a
link in your email, they’re sent to MailChimp, then immediately
redirected to their intended destination. That’s how we’re able to
track clicks.

campaign info tracking, authentication, and more
* indicates required

name your campaign email tracking

Monthly RSS Campaign
track opens

Learn how open tracking works, and how accurate it is.

Internal use. Ex: "Newsletter Test#4"

& research subject lines ) .
[] track plain-text clicks

MailChimn “MailChimp" in your links. (2) info

=

. e >

M\ﬁ setup | step3of6 1
name your campaign and set preferences

Campaign Builder o snowwe W save as draft  @can

EJMonthly RSS Campaign 4= back | ng

message subject *
track HTML clicks
Posts from *|RSSFEED:TITLE|* for *|RSSFEED:DATE|*
. . g'll show you which L people clicked on, and how often.
Keep it relevant and non-spammy to avoid spam filters. (2) info

from name * Don't click this unless you're comfortable with people seeing

You may have a situation where you only want to track certain
links in your email, but not all of them. For example, maybe
you’re sending links to sensitive financial information and you
don’t want the links redirected through MailChimp’s servers. In
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that case, you can leave the Track Links option unchecked, and
add this merge tag to URLs you want us to track.

For example, here’s a specific link you want to track in your
email:

Monkey News for *IDATE:F j, YI*

1 Alfred the monkey intervened in a bank robbery and stole
'the crook's loot and gun. He then proceeded to back out of
the bank with the weapon and the money. Afterwards,
Alfred used the cash to negotiate the release of his fellow

: mopkeys from the local zoo. The investigation is ongoing.

R

To track it, click Source from within the editor:

7 - [ E (@0 bR e
onkey News ftor *ID

bd the monkey intervened in a bank robbery and stole the crook's loot and gun. He
proceeded to back out of the bank with the weapon and the money. Afterwards,
pd used the cash to negotiate the release of his fellow monkeys from the local zoo.
investigation is ongoing. Read more.

Add the merge tag within the HTML tag:

iB 7 F || @QR | RQm=I= = =i o« ¥ i[=]Source

alz

<hl class="title">Monkey News for *|DATE:F j, Y|*</hl>
<p class="copy">Alfred the monkey intervened in a bank robbery and stole the crook's
loot and gun. He then proceeded to back out of the bank with the weapon and the
s, Alfred used the cash to negotiate the release of his fellow
i ' i ing. <a
span style="color: rgb(51,

The link appears like any other to your subscribers, but now
we’re tracking clicks:

Monkey News for December 9, 2009

Alfred the monkey intervened in a bank robbery and stole the crook's
loot and gun. He then proceeded to back out of the bank with the
weapon and the money. Afterwards, Alfred used the cash to negotiate

the release of his fellow monkeys from the local zoo. The investigation
is ongoi '
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*|HTML:YOUR_MERGE|*

This tag prints all the content of your custom field without
escaping. For example, if the content of your field includes
<b>Bananas!</b>, using a merge tag like
*|UPPER:YOUR_MERGE|* would change the content to
“BANANAS!” in your email. In other words, that merge tag just
strips HTML tags without recognizing them. This merge tag
passes the HTML tags through, so the content would be
rendered “Bananas!” in your email.

Here’s an example of a custom field that could include HTML
tags you want to pass to your email:

List Fields and *| MERGE |* Tags for Test List

build your signup form

Field Label Field Type Required? Stick this tag in your content:
Email Address email ALWAYS *|EMAIL|* or you can use *|MERGEO|*
First Name text 8 *|  FNAME |* or you can use *|MERGE1|*
Last Name text =] *| LNAME |* or you can use *|MERGE2|*
text a

*| INTERESTS |* Or you can use *|MERGE3|*

== add a field

Here’s the content of a list member’s custom field:

Membership Status
Email Address
First Name

Last Name

Active
trasksart@gmail.com
Aaron

Trask

nterests

<b> Bananas!</§>>
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Here’s what the merge tag looks like when you add it to your

template:

.................................

And here’s how it appears when your subscribers receive your

email:

Email not displaying correctly? View it]

Bananas!

Hurry! 50% OFF!

ORDER NOW!

This email was sent to freddie@mailchimp.
Copyright (C) 2009 MailChimp All rig

Forward to a Friend

12

learn more at mailchimp.com
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MERGE TAGS FOR CAMPAIGN
INFORMATION

These tags display various details of your campaign and dynamic
date insertion.

*|MC:SUBJECT|*

This merge tag adds the subject line of your email into the body
wherever you place the tag. Note, however, that it does not work
with A/B split tests.

For example, here’s what the merge tag looks like when you add
it to your template:

*IMC:SUBJECTI*

Download our free whitepaper today and start planning for the new year.

§Monkey News I CONNECT WITH US:

i Alfred the monkey intervened in a bank robbery and
stole the crook's loot and gun. He then proceeded to !
' back out of the bank with the weapon and the money. i3 Become a fan
EAnerwards. Alfred used the cash to negotiate the release .
+of his fellow monkeys from the local zoo. The :
'investigation is ongoing.

.
i 1.1 Follow us on Twitter
]

:
1 B\ Read our blog
:

E n Watch our podcast

........................

And here’s how it appears when your subscribers receive your
email:

~new Whitepaper on 2010 Marketing Forecasi

Download our free whitepaper today and start planning for the new year.

Monkey News CONNECT WITH US:

Alfred the monkey intervened in a bank robbery and stole the
crook’s loot and gun. He then proceeded to back out of the )
bank with the weapon and the money. Afterwards, Alfred & Become a fan

L1 Follow us on Twitter

used the cash to negotiate the release of his fellow monkeys £\ Read our blog

from the local zoo. The investigation is ongoing. B wakch ,
# Watch our podcast
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*MC:DATE|*
This tag shows the current date as month/day/year.

Here’s what the merge tag looks like when you add it to your
template:

*IMC:SUBJECTI*

Download our free whitepaper today and start planning for the new year.

:Monkey News fo """"""""""""
 Alfred the monkey intervened in a bank robbery and
 stole the crook's loot and gun. He then proceeded to
back out of the bank with the weapon and the money.
Afterwards, Alfred used the cash to negotiate the release
+of his fellow monkeys from the local zoo. The

'investigation is ongoing.

L1 Follow us on Twitter

(j Become a fan

And here’s how it appears when your subscribers receive your
email:

New Whitepaper on 2010 Marketing Forecast

Download our free whitepaper today and start planning for the new year.

Monkey News fo€ 12/09/2009 CONNECT WITH US:

Alfred the monkey intervened in a bank robbery and stole the
crook's loot and gun. He then proceeded to back out of the

bank with the weapon and the money. Afterwards, Alfred & Become afan
used the cash to negotiate the release of his fellow monkeys £\) Read our blog
from the local zoo. The investigation is ongoing.

1.1 Follow us on Twitter

ﬁ Watch our podcast
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*|DATE:FORMAT|*

This tag is a more customizable version of *| MC:DATE|*. It
shows the current date in a format that replaces “FORMAT”. For
example, *|DATE:m/d/y|* will show the numeric month, numeric
day and numeric year, separated by slashes. View a full
reference of date options on the PHP website.

Here’s what the merge tag looks like when you add it to your
template:

*IMC:SUBJECTI*

Download our free whitepaper today and start planning for the new year.

 Monkey News f P

Alfred the monkey intervened in a bank robbery and
' stole the crook's loot and gun. He then proceeded to '
' back out of the bank with the weapon and the money. ! : K3 Become a fan
Afterwards, Alfred used the cash to negotiate the release '
of his fellow monkeys from the local zoo. The I
'investigation is ongoing.

H
E L1 Follow us on Twitter

H
1 B\ Read our blog
H

£ Watch our podcast

bmmmcccmcccccee_ e — e - - -

And here’s how it appears when your subscribers receive your
email:

New Whitepaper on 2010 Marketing Forecast

Download our free whitepaper today and start planning for the new year.

Monkey News fo€ December 9, 2009 CONNECT WITH US:

Alfred the monkey intervened in a bank robbery and stole the
crook's loot and gun. He then proceeded to back out of the )
bank with the weapon and the money. Afterwards, Alfred & Become afan
used the cash to negotiate the release of his fellow monkeys £\Y Read our blog
from the local zoo. The investigation is ongoing.

L1 Follow us on Twitter

.Q Watch our podcast
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*|EMAIL|*
The *|EMAIL|* merge tag pulls in the recipient's email address
into your content as listed in your list database.

Here’s what the merge tag looks like when you add it to your
template:

This emall was sent t ) *|EMAIL|* >y *|LIST:COMPANY|*

Copyright (C) 2009 *|LIST:COMPANY|* All rights reserved.

And here’s how it appears when your subscribers receive your
email:

This emall was sent o t 7 MallChimp.

Copyright (C) 2009 MallChimp All rights reserved.

*|FORWARD*

This tag adds a link that allows your subscribers to forward your
email to others.

Here’s what it looks like when you add the tag to your template:

This emall was sent to *|EMAIL|* by *|LIST:COMPANY|*.
Copyright (C) 2009 *|LIST:COMPANY|* All rights reserved.

*| FORWARD|*

And here’s how it appears when your subscribers receive your
email:

Now, that’s not very helpful because the subscriber doesn’t
understand what the link is for or where it goes. So you have to
do a little extra work in order to make this tag useful.


http://www.mailchimp.com

Instead of dropping the tag in the editor, click the Source
button:

-] save @ cancel

GBI EEIRL G e C I souree)

This emall was sent to } )1 by *|LIST:COMPANY|*.
Copyright (C) 2009 *|LIST:COMPANY|* All rights reserved.

Then add the tag within the following HTML tag:

= T

That way, the subscriber will see the tag as a link they can click,
and the link will take them to a webpage where they can forward
your email.

This emall was sent to ° e allchimp.com by MallChimp.

Copyright (C) 2009 MallChimp All rights reserved.



http://www.mailchimp.com

MERGE TAGS FOR LIST
INFORMATION

These tags display various details of your list and the company
information associated with it.

*|LIST:NAME|*

This tag displays the name of the list where you’re sending the
campaign.

Here’s what it looks like when you add it to your template:

Unsubscribe | Update your profile | Forward to a friend

You opted in o *|LIST:NAME|" - : *|LIST.COMPANY|"s website.

Copyright (C) 2009 *|LIST:COMPANY]* All rights reserved.
*|LIST:DESCRIPTION|*
*HTML:LIST_ADDRESS_HTML|*

And here’s how it appears when your subscribers receive your
email:

Unsubscribe | Update your profile | Forward to a friend

You opted in o Acme Travel @ Rocket Science Group, LLC's website.

Copyright (C) 2009 Rocket Science Group, LLC All rights reserved.
this email because you're a customer of Nordic Travel, and you requested email upd

Rockat Scianca Groun 11O

*|LIST:COMPANY [*

This tag displays the name of the company in the list’s contact
information.

Here’s what it looks like when you add it to your template:

Unsubscribe | Update your profile | Forward to a friend

You opted in to *|LIST:NAME|* = *ILIST.COMPANY|*= vebsite.

Copyright (C) 2009 *|LIST:COMPANY|* Al rights reserved.
*|LIST:DESCRIPTION|*
*[HTML:LIST_ADDRESS_HTML|*

18 learn more at mailchimp.com
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And here’s how it appears when your subscribers receive your
email:

Unsubscribe | Update your profile | Forward to a friend

You opted in to Acme Travel ¢ - Rocket Science Group, LLC's ~ebsite.

Copyright (C) 2009 Rocket Science Group, LLC All rights reserved.
s email because you're a customer of Nordic Travel, and you requested email

Rocket Science Group, LLC
512 Means Street

*|LIST:ADDRESS | *

This tag displays the contact address for the list where you’re
sending the campaign as text.

Here’s what it looks like when you add it to your template:

You opted in to *|LIST:NAME|* at *|LIST.COMPANY|*'s website.
Copyright (C) 2009 *|LIST:COMPANY|* All rights reserved.
*|LIST:DESCRIPTION|*

*|LISTADDRESS|*

And here’s how it appears when your subscribers receive your
email:

You opted in to Acme Travel at Rocket Science Group, LLC's website.

Copyright (C) 2009 Rocket Science Group, LLC All rights reserved.

Hiving this email because you're a customer of Nordic Travel, and you requested email updates fr

Rocket Science Group, LLC 512 Means Street Suite 404 Atlanta, GA 30318

*|LIST:ADDRESS_HTML|*

This tag displays the contact address for the list where you’re
sending the campaign with a link to download as an HTML
hCard.

19 learn more at mailchimp.com
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Here’s what it looks like when you add it to your template:

Unsubscribe | Update your profile | Forward to a friend

You opted in to *|LIST:NAME|* at *|LIST.COMPANY|*'s website.

Copyright (C) 2009 *|LIST:COMPANY|* All rights reserved.

*|LIST:DESCRIPTION|*

*|LISTADDRESS_HTML|*

And here’s how it appears when your subscribers receive your
email:

You opted in to Acme Travel at Rocket Science Group, LLC's website.
Copyright (C) 2009 Rocket Science Group, LLC All rights reserved.

this email because you're a customer of Nordic Travel, and you requested email u

Rocket Science Group, LLC
512 Means Street
Suite 404
Atlanta, GA 30318

Add us to your address book

*|LIST:PHONE|*

This tag displays the contact phone number for the list where
you’re sending the campaign.

Here’s what it looks like when you add it to your template:

Unsubscribe | Update your profile | Forward to a friend

You opted in to *|LIST:NAME® o+ *Il IST.COMPANY|*s website.
You can contact us 't *|LIST:PHONEJ* ¢ 1 online at *|LIST:URL|*.

Copyright (C) 2009 *|LIST:COMPANY|* All rights reserved.

*|LIST:DESCRIPTION|*

*|LISTADDRESS_HTML|*

20 learn more at mailchimp.com
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And here’s how it appears when your subscribers receive your
email:

You opted in t~ A-—- T—-al at Rocket Science Group, LLC's website.
You can contact us . 1 678-999-0141 x101 r 1 online at http://www.rocketsciencegroup.com.

Copyright (C) 2009 Rocket Science Group, LLC All rights reserved.

eceiving this email because you're a customer of Nordic Travel, and you requested email updates

*|LIST:URL|[*

This tag displays the contact web address for the list where
you’re sending the campaign.

Here’s what it looks like when you add it to your template:

Unsubscribe | Update your profile | Forward to a friend

You opted in to *|LIST:NAME|* at *|LIST.COMPANY]*e oheitg,
You can contact us at *|LIST:PHONE|* on online a *|LIST:URL|*

Copyright (C) 2009 *|LIST:COMPANY|* Al rights reserved.
*|LIST:DESCRIPTIONJ*

*|LISTADDRESS_HTML|*

And here’s how it appears when your subscribers receive your
email:

Unsubscribe | Update your profile | Forward to a friend

You opted in to Acme Travel at Rocket Science Gr~-~ "'
You can contact us at 678-999-0141 x101 on online ¢ ' http://www.rocketsciencegroup.com

Copyright (C) 2009 Rocket Science Group, LLC All rights reserved.

ceiving this email because you're a customer of Nordic Travel, and you requested email updates

*|LIST:DESCRIPTION|*

This tag displays an explanation of how your subscribers opted
in to your list.

21 learn more at mailchimp.com
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Here’s what it looks like when you add it to your template:

Unsubscribe | Update your profile | Forward to a friend

You opted in to *|LIST:-NAME|* at *|LIST.COMPANY]|"s website.
You can contact us at *|LIST:PHONE|* on online at *|LIST:URL|*.

Copyright (C) 2009 *|LIST:-COMPANY|* All rights reserved.

*|LIST:DESCRIPTION|*

*|LISTADDRESS_HTML|*

And here’s how it appears when your subscribers receive your
email:

Unsubscribe | Update your profile | Forward to a friend

You opted in to Acme Travel at Rocket Science Group, LLC's website.
You can contact us at 678-999-0141 x101 on online at hitp://www.rocketsciencegroup.com.

Copyright (C) 2009 Rocket Science Group, LLC All rights reserved.

rou're receiving this email because you're a customer of Nordic Travel, and you requested email updates from us.

Rocket Science Group, LLC
512 Means Street
Suite 404
Atlanta, GA 30318

*|LIST:SUBSCRIBERS | *

This tag displays the current number of active subscribers to
your list.

Here’s what it looks like when you add it to your template:

Unsubscribe | Update your profile | Forward to a friend

You opted in to *|LIST:NAME|* at *|LIST:COMPANY|*'s website.
You can contact us at *|LIST:PHONE]|* on online at *|LIST:.URL|*.

Copyright (C) 2009 *|LIST:COMPANY|* All rights reserved.

*|ILIST:DESCRIPTION|*

SUBSCRIBER COUN™ *|LIST:SUBSCRIBERS|*
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And here’s how it appears when your subscribers receive your
email:

You opted in to MonkeyWrench Newsletter at MailChimp's website.
ontact us at 678-999-0141 x103 on online at http://www.mailchimp.com/monk

Copyright (C) 2009 MailChimp All rights reserved.

aceiving this email because you opted-in at: http://www.mailchimp.com/monk

SUBSCRIBER COUN1 25,182

*|LIST:SUBSCRIBER_BADGE|*

This tag displays a formatted HTML block showing how many
active subscribers are on your list. You can also use
*|LIST:SUBSCRIBER_BADGE1|* through
*|LIST:SUBSCRIBER_BADGE4|* for more styles.

Here’s what it looks like when you add it to your template:

Unsubscribe | Update your profile | Forward to a friend

You opted in to *|LIST:NAME|* at *|LIST.COMPANY|*'s website.
You can contact us at *|LIST.PHONE|* on online at *|LIST:URL|*.

Copyright (C) 2009 *|LIST:COMPANY/|* All rights reserved.

*|LIST:DESCRIPTION|*

< *|LIST:SUBSCRIBER_BADGE|* >

And here’s how it appears when your subscribers receive your
email:

You opted in to MonkeyWr
You can contact us at 678-899-0141 x103

Copyright (C) 200!

You are receiving this email because you

pA .23 subscribers

powered by %JLLMP
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*|LIST:RECENT|*

This tag displays links for the 5 most recent campaigns sent to
your list. You can hack it like *|LIST:RECENT10|* to show the
most recent 10 (any positive number will work). We recommend
including this tag in the welcome email you send to new
subscribers. That way, they can see what kind of content they’ll
be receiving in your newsletter.

Here’s what it looks like when you add it to your template:

H
h, let's :
:

'
E Did someone forward this to you?
' ' .

'  Subscribe here.
th our ! '

rteut

your :

And here’s how it appears when your subscribers receive your
email:

late
(FHe N <
let’s b
h our Did someone forward this to you?
becut is Subscribe here.
Recent Newsletters

your MonkeyWrench: December 2009
lemail MonkeyWrench November Issue

Blacklisted URL shorteners

engagement, and segmentation tips
MonkeyWrench July 2009
MonkeyWrench - Autoresponders
Turks, Freshbooks, and Webhooks
MonkeyWrench: February 2009

*|UPDATE_PROFILE|*

This tag displays a link that allows your subscribers to update
their profiles and subscription preferences. MailChimp includes
this link in your emails by default, but it’s helpful to know in
case you’re building your own template.
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Here’s how it looks in MailChimp’s templates:

Unsubscribef{ Update your profile JForward to a friend
S ——
Subscrbe to our list or send a signup form to a friend!

You opted in to *|LIST:NAME|* at *|LIST: COMPANY|*'s website.
You can contact us at *| LIST:PHONE|* on online at *|LIST:URL|*.

Copyright (C) 2009 *|LIST:COMPANY/|* All rights reserved.
*|LIST:DESCRIPTION|*
*|LIST:SUBSCRIBER_BADGE|*

If you want to include it in your custom template, you’ll have to
do a little extra work. Because this tag just generates a URL, you
need to edit the source and put it in an HTML tag.

Click Edit in whatever section you want to place the tag.

Forward to a friend

b form to a friend!

:COMPANY|*'s website.
online at *|LIST:URL|*.

[ * All rights reserved

Then click Source in the editing toolbar.

=l
v | Size

¢ @w s EEEI o - W EHsowe)
bscribe | Update vour profile | Forward to a friend

tbscrbe to our list or send a signup form to a friend!

bd in to *|LIST:NAME|* at *|LIST:COMPANY | *'s website.

rontact us at *| LIST:PHONE|* on online at *|LIST:URL|*.

Fight (C) 2009 *|LIST:COMPANY|* All rights reserved.
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Place the merge tag in an HTML anchor tag.

I save @ cancel

Now your tag will be displayed the same way as in MailChimp’s
template above.

*|UNSUBSCRIBE|*

This tag displays a link that allows your subscribers to
unsubscribe from your list. MailChimp includes this link in your
emails by default, but if you're writing your own code or want to
move the tag around in your campaign use this tag rather than
copying any old unsubscribe links.

To add this tag to a custom template, follow the steps for
*|UPDATE_PROFILE|* above, but replace that tag with
*|UNSUBSCRIBE|*.
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MERGE TAGS FOR SOCIAL
SHARING

These tags allow your subscribers to share your campaigns on
social networks and promote your Twitter profile.

*IMC:SHARE|*

This tag displays links to share your campaign on popular social
networking and bookmarking sites.

Here’s what it looks like when you add it to your template:

COFEE]

BREAKFAST WITH YOUR FELLOW GEARHE

Join other car lovers for breakfast this Saturday, January 9 at 1(
Get some advice on your current project, share stories and mak

SPREAD THE WORD

*|MC:SHARE|*

And here’s how it appears when your subscribers receive your
email:

CARS & COFFEL

BREAKFAST WITH YOUR FELLOW GEARHEADS

Join other car lovers for breakfast this Saturday, January 9 at 10AM at West Egg Cafe.
Get some advice on your current project, share stories and make some new friends.

SPREAD THE WORD
IR e qUds G FEAOE S m W

*|SHARE:SITE_NAME1,SITE_NAME2|*
This tag is similar to *|MC:SHARE|*, but it allows you to choose

what social site(s) you want to include. For example,
*|SHARE:Twitter,Facebook,Digg|*.

27 learn more at mailchimp.com
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Here’s what it looks like when you add it to your template:

BREAKFAST WITH YOUR FELLOW GEARHE/

Join other car lovers for breakfast this Saturday, January 9 at 10
Get some advice on your current project, share stories and mak«

e —————
*ISHARE: TWITTER,FACEBOOK,DIGGI*

And here’s how it appears when your subscribers receive your
email:

BREAKFAST WITH YOUR FELLOW GEARHEADS

Join other car lovers for breakfast this Saturday, January 9 at 10AM at We
Get some advice on your current project, share stories and make some n¢

SPREAD THEWORL : & f =

You can currently share on these sites:

BlinkList LinkedIn Reddit
Delicious MisterWong Slashdot
Design Float Mixx StumbleUpon
Digg MySpace Technorati
DZone Netvouz Twitter
Facebook Newsvine Webnews.de
Google Propeller YahooMyWeb

*| TWITTER:PROFILE|*

This tag displays links your Twitter background, avatar, follower count,
and a follow button.

28 learn more at mailchimp.com
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Here’s what it looks like when you add it to your template:

Using MailChimp's Twitter Template

Now that you know how to setup an RSS-to-email campaign, let's focus on the
actual design of the email messages.

You could use any of our email templates in ination with our RSS merge tags

to manually build a nice email, but one shortcut is to just use our new buit-in twitter

template.

*| TWITTER:FULLPROFILE|*

This tag displays links your Twitter background, avatar, follower count,
and a follow button, plus your most recent tweets.

Here’s what it looks like when you add it to your template:’

[witter Tutorials

29 learn more at mailchimp.com
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And here’s how it appears when your subscribers receive your email:

MailChimp's Twitter Tutorials

Using MailChimp's Twitter Template

Now that you know how to setup an RSS-to-email campaign, let's focus on the

actual design of the email messages.

You could use any of our email templates in ination with our BSS merge tags

to manually build a nice email, but one shorfcut is 1o just use our new built-in twitter
| tempiate.

| It'll basically pull in the design (colors, background images, your avatar, etc) from

your twitter profile, and create a matching email newsletter.

*I TWITTER: TWEETS(NUM)|*

This tag displays a specific number of your most recent tweets, as
determined when you replace “(NUM)” with a number. For example, if you
want to display your 2 most recent tweets, you’d write

* TWITTER:TWEETS2|*. You can use it with *] TWITTER:PROFILE|* to
customize how your profile appears.

Here’s what it looks like when you add it to your template:

T'witter Tutorials
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And here’s how it appears when your subscribers receive your email:

MailChimp's Twitter Tutorials

Using MailChimp's Twitter Template

Now that you know how to setup an RSS-to-email campaign, let's focus on the
actual design of the email messages.

You could use any of our email templates in combination with our RSS merge tags
to manually buid a nice email, but one shortcut is to just use our new built-in twitter
template.

Il basically pul in the design (colors, background images, your avatar, etc) from
your twitter profile, and create a matching email newsietter.

*| TWITTER:PROFILE:USERNAME|*

This tag is the same as *| TWITTER:PROFILE|* above, but it displays the
profile for whatever Twitter account you use to replace USERNAME, so you
can include several Twitter profiles in your email. Note, this merge tag
doesn’t work with protected Twitter accounts.

Here’s what it looks like when you add it to your template:

Note, you can place “USERNAME” in any of the Twitter merge tags, and
have the tags’ content be pulled from the specified user’s account.

31 learn more at mailchimp.com
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MERGE TAGS FOR VIDEO SHARING

Since email clients don’t allow you to embed video, we make it easy for
you to fake it with videos from YouTube, Vimeo and Blip. Add one of
these tags to your email, along with the unique video ID from the relevant
service, and we’ll drop a screenshot of the video into your email that
looks just like an embedded video. When your reader clicks on the image,
they’ll go to the hosted version of the video.

*YOUTUBE:VIDEO_ID|*

For YouTube videos, the unique video ID is everything after the “=" at the
end of the URL. In this case, it’s “J-—-aiyznGQ”:

0o 4 YouTube - ch|

) [ g% [ http:/ /www.youtube.com/watch?v=J---aiyznGQ

Yﬂ ll | keyboard cat Charlie Schmidt

Home Videos Channels Shows

charlie schmidt's "cool cat"

Copy that ID and paste it in the YouTube merge tag, replacing “Video_ID”,
and paste the full merge tag in your MailChimp template. Here’s what the
merge tag looks like in the template builder:

MERGE TAGS

they're easier than you think.

| Unsubscribe *IEMAILI* from this list | Forward to a friend | Update your profile
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And here’s how it appears when your subscribers receive your email:

they're easier than you think.

charlie schmidt's "cool cat"

28433 ratings 4699915 views

*|VIMEO:VIDEO_ID|*

For Vimeo videos, the unique video ID is everything after the backslash at
the end of the URL. In this case, it’s “6540668”:

®e0o § Cinnamon

Cinnamon Chas;

« Video)

by Saman Keshavarz

4 months ago
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Copy that ID and paste it in the Vimeo merge tag, replacing “Video_ID”,
and paste the full merge tag in your MailChimp template. Here’s what the
merge tag looks like in the template builder:

MERGE TAGS

they're easier than you think.

And here’s how it appears when your subscribers receive your email:

IVik=l TNAER: T/MANANG

they're easier than you think.

Cinnamon Chasers - Luv Deluxe (Music Video)

ne
L mmm 2z

3820 likes 299043 views

*|BLIPTV:VIDEO_ID|*

For Blip.tv videos, the unique video ID is everything after the backslash at
the end of the URL. In this case, it’s “2784129":

CXe)6) A MailChimp's Social 1

°D (1P) (@[ http://blip.tv/file/2784129/
- ( (

blip_tv Browse ~ Dashboard ~ Upload ~ H

MailChimp's Social Merge Tags
[

et.. i
pon't Forg'm: 2009 1© Y

< s wwork
~pass "’ i netwo
You €% ¥ g ciick @ socia!
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Copy that ID and paste it in the Blip.tv merge tag, replacing “Video_ID”,

and paste the full merge tag in your MailChimp template. Here’s what the
merge tag looks like in the template builder:

MERGE TAGS

they're easier than you think.

And here’s how it appears when your subscribers receive your email:

they're easier than yol

MailChimp's Social Merge Tags
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MERGE TAG FOR EMAIL
TRANSLATION

If you’re sending your list to a multi-lingual audience, you may want to
consider using this tag so your readers can translate it into their own
languages. Just use the tag with the two-letter language code of the
language the email is written in, and we’ll add a list of all the other
languages available for translation.

*| TRANSLATE:XX|*

Arabic: AR French: FR Romanian: RO
Bulgarian: BG German: DE Russian: RU
Catalan: CA Greek: EL Serbian: SR
Chinese (Simplified): ZH- Hebrew: IW Slovak: Sk

CN Hindi: HI Slovenian: SL
Chinese (Traditional): ZH- Indonesian: ID Spanish: ES
TW Italian: IT Swedish: SV
Croatian: HR Japanese: JA Ukrainian: UK
Czech: CS Korean: KO Vietnamese: VI
Danish: DA Latvian: LV

Dutch: NL Lithuanian: LT

English: EN Norwegian: NO

Filipino: TL Polish: PL

Finnish: Fl Portuguese: PT-BR

For example, this email was written in Spanish, so the writer used
*| TRANSLATE:ES|*, and this is how it was rendered.

Lvier Godoy

kta ponencias y formacién

sonal en una
nnnnnnn
L
% ()
X (%H)
Hrvatski
Cosky
Dansk
Nederiands
uomi
........
Deutsch

N ol
@

L C =

er BEE

ables a0
Norsk
Polski
Portugués
Romana
Pycexmr

has dado los pasos e

mento de comenzar a
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RESOURCES

We hope this guide has helped you to understand MailChimp’s merge
tags and use them more effectively. If you have any questions that
weren’t addressed here, feel free to contact our support staff at
mailchimp.com/support. We’ll be happy to assist you.

Follow us on Twitter: twitter.com/mailchimp
Like us on Facebook: facebook.com/mailchimp

Check out these links for more info on MailChimp and merge tags.

MailChimp Blog
mailchimp.com/blog

Online Training
mailchimp.com/webinars

Merge tag Cheat Sheet
mailchimp.com/merge

Blog: Advanced Merge Tags
mailchimp.com/blog/new-advanced-merge-tags

Blog: MailChimp Merge Tag Tricks
mailchimp.com/blog/mailchimp-merge-tag-tricks

Blog: New Quick Poll Merge Tag
mailchimp.com/blog/new-quick-poll-merge-tag

Blog: Table of Contents Merge Tag
mailchimp.com/blog/table-of-contents-merge-tag


http://www.twitter.com/mailchimp
http://www.facebook.com/mailchimp
http://www.mailchimp.com/blog/
http://www.mailchimp.com/support/webinars/
http://www.mailchimp.com/resources/merge/
http://www.mailchimp.com/blog/new-advanced-merge-tags/
http://www.mailchimp.com/blog/mailchimp-merge-tag-tricks/
http://www.mailchimp.com/blog/new-quick-poll-merge-tag/
http://www.mailchimp.com/blog/table-of-contents-merge-tag/



