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INTRODUCTION

MailChimp makes it fun and easy to send email newsletters,
manage subscriber lists and track campaign performance, but
why should bloggers be concerned about email? Turns out, there
are great opportunities for increased audience engagement when
bloggers introduce email as an option for content delivery.

For one thing, people have different preferences about how they
consume information. Some want to come to your site and
browse your latest posts; some are interested in the comments;
and some just want to skim your content via RSS and never visit
your site. There’s another group of people that prefer reading
your blog in their email clients. It’s true! They may not have
many sites they care enough about to warrant a feed reader, or
they just like getting email instead of visiting your blog.
Whatever the reason, it’s a nice option to offer your readers so
they can engage with you in the way that suits them best.

Also, aside from promoting your regular blog content, there may
be other ways you can use email to engage your audience and
track the effectiveness of your communications. You could send
exclusive content to your mailing list, like special articles or
sales. You could inform them about updates and news that may
be outside the scope of your typical blog postings. The bottom
line is this: When people sign up to receive updates from you,
they’re saying, “I’m interested in what you have to say.” You may
not know how engaged your average reader is. You don’t know
who’s reading your RSS feed, or how devoutly they’re reading it.
But you know that people who give you their email addresses are
indicating a certain level of commitment. And with a service like
MailChimp, you know who those people are, and you can actually
track their engagement by how often they open your emails,
what they click and what they share with their friends.

And did we mention that MailChimp is completely free for lists
with up to 500 subscribers? That's right, FREE. No credit card, no
expiring trial, and no hidden fees or commitments. You get
access to our amazing features, including powerful reports, list
management, awesome templates and lots of integrations.

Enjoy this guide to everything MailChimp offers for bloggers. If
you have questions or comments that aren’t addressed here, feel
free to contact our support staff at mailchimp.com/support.
We’ll be happy to assist you.

learn more at mailchimp.com
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BUILDING YOUR MAILING LIST

MailChimp offers several ways to build mailing lists by allowing
you to present your readers with opportunities to sign up and
receive email updates.

Signup plugins

Easily add a sign-up form to your blog with plugins for
WordPress, TypePad, Moveable Type, Expression Engine and
Drupal. Go to mailchimp.com/plugins for downloads,
descriptions and installation instructions.

Signup forms

If you don’t use one of the blogging services above, or you’d like
to customize your signup form, you can create a form in the
MailChimp application. Here’s how:

1. From the MailChimp dashboard, click the Lists tab.

Ever wonder who would win in a death match between Bruce Lee and Iron Man?

WailC g’mF o
®  dashboard | campaigns reports _ autoresponders &

Dashboard o swowne

my drafts v Getting Started Chimp Chatter
Create Campaign
.y templates, . " < : s
Getting started with MailChimp is easy ...
Take a Quick Tour | start » J
= - 1 Createa List watch video
2 Create a campaign waich video
3 Check out your campaign reports watch video

2. Choose which list you want connected with the signup
form, and click Forms in the list options.

onthly 10,001 - 25,000 | you have 2 subscibers help out
Mark, | really need to work on my sense of balance
“
. . 4
‘e dashboard | campaigns lists reports | autoresponders &

Lists © s

MailChimp Email List os/19/2009 1
Create New List
import  add people DSPH send 1o list ——
design signup forms  ~ Viewllst te st database  groups list rating @

£ manage lists the smart way
3 how to create a list

w
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3. Customize the details of your form. Use the Build it tab to
determine what information you collect in the form and
the Design it tab to change colors, header and more.

Account (LI PEY monthly 10,001 - 25

Mark, | really need to work on my sense of balance
Wl Chi W
| ® dashboard campaigns lists reports autoresponders / o

members list settings create forms for your website list tools

Lists | Maichimp EmailList -]

build it __design it

Link to subscribe form http://eepurl.com/bXpG or create embed code for small form

language  English |

| addafield Uil
Az text
1% number
O multiple choice

4. When the form is finalized, just copy the Link to
subscribe form located in the middle of the page, and link
to it from your blog.

oo T PUNPTEY monthly 10,001 - 25,000 | you ha

Mark, | really need to work on my sense of balance

Wik Chimp W
® dashboard campaigns lists reports autoresponders /

Y " u N u = |
members  list settings create forms for your website  list tools

Lists | mailchimp email List -

Signup Form |

Link to subscribe forig

build it design it language  English =

http://eepurl.com/bXpG gr create embed code for small form

| addafield
Az text
1% number
) multiple choice

Embed Code

If you’d rather keep your readers on your site than direct them to
an external landing page to sign up, you can use our embed
code to create a customized signup form on your blog. The
embed code provides more customization options than the
signup form, too. Creating the embed code is a simple process,
and it will make signing up for your newsletter easier for your
readers.

4 learn more at mailchimp.com
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Just follow the steps for building the subscribe form. Then click
Create embed code for small form next to the link to subscribe
form in the signup form builder.

Account || change plan |

Mark, I really need to work on my sense of balance

Wzm'e( g'mF .
® dashboard campaigns lists reports autoresponders /

members  list settings create forms for your website  list tools

Lists | aichimp Emaiist |

buildit  design it panausaagll English &

Link to subscribe form http://eepurl.com/bXpG & create embed code for small form

LU field settings |

[Az]) tet
1% number
© multiple choice

Just copy and paste the code into the appropriate place on your
site. If you’re a TypePad user, you can send the code directly to
your blog with the Send to TypePad button.

Last Name *
# include required field notice

(edit required fields in the form builder)

How frequently would you like to receive updates?

Dail
v # include interest groups
‘o) ® include format options
® o (html, text, mobile options)
O mobite set form width
. Optional - enter a number - leave blank to let form flow to width of

area where it's placed

copy/paste into your site

<I-=(if IE}>
<style type="text/css" media="screen">

#mec_embed_signup fieldset {
position: relative;

}

#mc_embed_signup legend {
position: absolute;
top: ~1lem;
left: .2em;

send to ko Pad

@ how do | add a hidden field to my form code?

Form Colors

© use colors | defined in the form designer
edit form style)

O default colors

O r'm a pro - give it to me with no CSS at all

Enhance Your Form

Evil popup form: Use with caution!

For users who want to actively recruit their readers to sign up,
MailChimp offers a way to make your sign-up form pop up on
the page so that readers will be forced to make a decision about
signing up. Just check Enable evil popup form on the embed-
code page and paste the embed code into your blog. When the
box is checked, you can then decide how soon you want the
form to pop up after someone navigates to the page (it loads
after two seconds by default). When readers navigate to the page
where the code is embedded, they’ll be presented with the
popup form at the interval you’ve determined.

learn more at mailchimp.com
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area where it's placed
copy/paste into your site @ how do | add a hidden field to my form code?

<I--[if IE]> m Form Colors
<style type="text/css" media="screen">

#mc_embed_signup fieldset { © use colors | defined in the form designer
position: relative;
} (edit form style)

#mc_embed_signup legend {

position: absolute; O default colors
b i 2 Ovr ive i ith no CSS at all
left: .2em; 5 'm a pro - give it to me with no at al

@ form design CSS reference
send to k. Pad
Enhance Your Form

C enable evil popup mode

O include archive link @
O include Monkey Rewards link @
O include subscriber count chicklet @

create embed code

Frequently Asked Questions

Can my subscribers choose to receive emails in formats
besides HTML?

Yes. By default, we include a preference in your subscribe form
that allows your subscribers to choose how they want to receive
email. HTML includes all your images, links and formatting; text
strips out everything but the text in your email; and mobile
reduces image sizes and stacks your content into a single
column for easy reading on a mobile device.

MailChimp is the only email service provider that offers a mobile
format, and we think it’s a great option for subscribers who are
on-the-go and prefer to read email on their phones. It preserves
the images and links from your HTML campaign, but presents
them in a way that’s more suitable for mobile reading than full
HTML. For example, here’s a regular HTML email campaign and
it’s mobile counterpart, shown side by side:

Standard HTML Mobile

all ATET = 1:15 PM > 3 -

Inbox (24) 10f25 AV

Email not displaying correctly? View it in
your browser.

oF T
Sponsor

LRI MINNESOTA ORCHESTRA
Hear Mendelssohn's Symphony No. 4 - a
piece that epitomizes his elegant style and

became one of his best known works. Part
of the Minnesota Orchestra's Inside the
Classics series.

Wed., January 28, 7:30 pm

Thu., January 29, 7:30 pm

For more information on Inside the Classics,
visit www.minnesotaorchestra.org

Secrets of the Day for 01/22/2009

Urban Artistry: All Eyes on The Northside
By Kate Iverson

¢ b W«
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If you want to remove this option from your subscribe form, go
to Lists > Settings - List name & defaults and uncheck the
Let your subscribers pick an email format? box.

Form Integrations

MailChimp integrates with WuFoo and FormSpring, two online
services that make creating forms fun and easy. You can use
these services to create all kinds of forms, from registrations to
surveys, but they’re handy for signup forms, too. For more
information about how these integrations work, visit our blog.

WuFoo integration:
mailchimp.com/blog/wufoo-form-integration-with-mailchimp
FormSpring integration:
mailchimp.com/blog/formspring-integration-with-mailchimp
How do | add a signup form to a hosted blog on
WordPress.com?

WordPress.com strips out form code, tags and JavaScript for
security, so it’s difficult to make signup forms available for these
blogs. The easiest solution is to just add a link to your hosted
sign-up form from your blog. MailChimp has a solution that
creates the illusion of a sign-up form right in your blog, but it’s

a hack. You can find out how it works here:

http://en.forums.wordpress.com/topic/mail-chimp-signup-
form-embed-code-doesnt-work

learn more at mailchimp.com
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SETTING UP AN RSS-TO-EMAIL
CAMPAIGN

RSS stands for “really simple syndication,” and it’s an easy way
for people to follow updates to your blog without having to
check in routinely to see if you’ve posted anything. It’s a great
tool, but many people prefer to receive updates in their inboxes
instead. We think email and RSS work beautifully together, and
we recommend that bloggers allow their readers to choose how
they consume new content. MailChimp’s RSS-to-Email
campaigns provide an easy solution for automatically sending
your new content via email. Here's how you create one:

1. From the MailChimp dashboard, click the big orange
Create campaign button and choose RSS-driven
campaighn.

[ o [ BT O

Hey, Mark. New hair cut? IMuy guapo!

Wil Chi i
® dashboard campaigns lists reports autoresponders /
Dashboard o swowve

| my drafts v Getting Started Chimp Chatter
Create Campaign +
my templates.
regu lgn

Getting started with MailChimp is easy ...

4 Create a List watch video
2 Create a campaign vatch video
3 Check out your campaign reports watch video

2. Enter the URL of your blog. You can give us the URL of
your RSS feed, but it’s not necessary. We can usually find it
for you if you just provide your blog’s URL.

o [ SRS S O e |

._i
mmu"ﬁ RSS feed | step 10f6 1

(—
define RSS feed for campaign

Campaign Builder o swowwe W saveasdraft  @ecancel & exit
£ Posts from *|RSSFEED:TITLE|* for *|RSSFEED: DATE|* next sy
Rss feed Quick Help
* indicates required RSS to email tutorial »

RSS Feed * Video overview of RSS to email »

mailchimp.com/blog Frequently Asked Questions
RSS few Teed
URL is? Just enter the URL of your blog and we'll try to find it for > Hold up. What's RSS?
ou.
i »  Where do | find my RSS feed URL?
Want to mash multiple feeds together? Use ChimpFeedr. » If1 haven't posted to my blog lately, will my campaign still go
out?
when should we send? > Will my older posts be emailed out in my first campaign?
everv dav at 8:00AM GMT/I | and onlv if there is new content - -

learn more at mailchimp.com
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3. Decide how often you want the campaign to be delivered.

You can choose when you want to send campaigns by hour
for daily campaigns, and by day and hour for weekly and
monthly campaigns. Click Next.

YWatChinp

RsS feed | step1of6

define RSS feed for campaign

Campaign Builder o swowve
£ Posts from *|RSSFEED: TITLE | * for *| RSSFEED:DATE |*

RSS feed
* indicates required
RSS Feed URL *
mailchimp.com/blog

RSS feeds often have this icon (). Not sure what your RSS feed URL is? Just
enter the URL of your blog and we'll try to find it for you.

Want to mash multiple feeds together? Use ChimpFeedr.

when should we send?

everyday | at 04:00AM ~|| Eastern Standard Time

We'll only send if there is new content.

4. Choose the list and/or group that will

campaign. Click Next.

FYTR (CXT) monthly 10,001 - 25,000 | you have 2 subscribers

W save as

Quick Help

RSS to email tutorial »
Video overview of RSS to email »

Frequently Asked Questions

Hold up. What's RSS?
Where do | find my RSS feed URL?
If | haven't posted to my blog lately, will my campaign still go out?

Will my older posts be emailed out in my first campaign?

vvvvvy

Can | pause my campaign?
Will my FeedBurner RSS feed work with this?

receive the

P atChimp

recipients | step2of6

select a list or create a segment to receive the campaign

Campaign Builder o swouve
) Posts from *|RSSFEED:TITLE|* for * |RSSFEED:DATE|*

which list would you like to send this campaign to?

@ MailChimp Email List (2 recipients)

W saveasdraft  @cancel & exit

4= back next =)

4= back next =p

Need Help? Free Resources

5. Name your campaign, g

Get In Touch

ive it a subject and review

additional options on the preferences screen. There’s also
an option to auto-tweet your campaign from this screen
(more on auto-tweets in the Social Sharing section). Click

Next.

name yo ey
MailChimp RSS Campaign
Tntemay = -
message subject *
Posts from *|RSSFEED:TITLE|* for *|RSSFEED:DATE|*
Keep It relevant and non-spammy to avold spam fiters. () info
from name *
Mark DiCristina
Use something they'll instantly recognize, like your company name.
reply-to email *

mark@mailchimp.com
Their replies will go to this email address.

/] personalize the "To:" field () info

specify *IMERGETAGS|* for recipient name
*|FNAME|*

email tracking

| track opens

Learn how open tracking works, and how accurate it is.

7] track HTML clicks

We'll show you which links people clicked on, and how often.

[] track plain-text clicks

Don't click this unless you're comfortable with people seeing “MailChimp"
in your links. @ info

authentication

[¢] authenticate the campaign
Proves the emall is not a forgery and helps avold spam filters () info

*3 Google Analytics™ tracking

add Google Analytics™ tracking to all URLs
Monitor traffic from campaigns to your site. () info

[v] automatically post to Twitter after campaign is sent

learn more at mailchimp.com
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6. Choose a template for your campaign. You can design the
template yourself or let MailChimp help you. If you have
custom HTML, you can upload that as well. Use our handy
merge tag cheatsheet if you want to customize how your
RSS feed is displayed in your campaign. You can use the
Pop-up preview tool to pull in live content and see
exactly your campaign will look like when its delivered.
When you’ve completed the template, click Next.

Campaign BUilder L show Me H save as draft @ cancel & exit
EYMailChimp RSS Campaign 4= back next =p
show me how to use this
We've visited your site and downloaded your colors, fonts, and logos to get you started. no likey?

& change template ¥ hide style editor @ save to "my templates”
Page Header Body Footer MonkeyRewards

background color border  link style

background
#EFESDE

Tips: Choose a color for your HTML email's background. You might choose one to match your company’s branding,

Email not displaying correctly? View It In your browser. H Design Themes

edit| remove | design header | use text 5 categories

. ] [ cotepes
general
e | socer

7. Automatically create a text version of your campaign for
readers who use mobile devices or have HTML disabled.
Click Next.

YV (Y ) monthly 10,001 - 25,000 | you have 2 subscribers help logout
a
Wt
ma‘u‘"‘ﬁ plain-text | step5of6 —
write a plain-text version of your message
Campa]gn BUIlder £ show Me H save as draft @ cancel & exit
EYMailChimp RSS Campaign 4= back next =p

This text part was automatically generated from your HTML content. Please look it over and make sure everything was converted correctly.

Enter your plain-text message below

This plai email is if can't (or won't) display your HTML email. Your message might get trapped in spam filters
without a plain-text message.

. copy text from HTML email
*|RSS:POSTS_TEXT|*

*| LIST:DESCRIPTION|*

Unsubscribe *|EMAIL|* from this list:

10 learn more at mailchimp.com
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8. Confirm the details of your campaign, send a test and if
everything looks good, click Start RSS campaign. Your
first campaign will be delivered after your next blog post
and at the frequency you determined in step 3.

»  Tracking: edit

You chose to track clicks and opens in the HTML emall

»  HTML Email: edit
You'

‘ou're sending an HTML email created in the template designer

»  Plain-text Email: edit
You Included a plain-text version

»  Email Authentication: edit

v
Automatic email authentication will be enabled for this message

e
MonkeyRewards: edit
You chose not to include a MonkeyRewards link in your campaign

o Popup Preview - Send Tesl

4= back

Frequently Asked Questions

Why should | use MailChimp instead of FeedBurner for RSS-
to-Email newsletters?

Feedburner is a great product, but there are some great things
we can do that Feedburner can’t. We provide powerful tools like
fully customizable templates, open and click tracking, bounce
management, list cleaning, spam filter check and more. You can
auto-tweet your campaigns from MailChimp; you can tie your
Google Analytics account to MailChimp and see how your site
traffic is affected by your email campaigns; you can even send
email in a mobile-friendly format for people who read on their
phones. Need more convincing? Feedburner doesn’t allow you to
choose when you send your RSS updates, but you can choose
when you send by hour with MailChimp. You can personalize
your newsletters with MailChimp’s merge tags and segment your
campaigns by frequency and interests, and it’s completely free
for lists under 500 subscribers. Plus, if you just /ove the look of
Feedburner emails, you can use MailChimp’s Feedburner
template or customize it to your liking.

You may actually want to use Feedburner with MailChimp, not
just as an alternative. For example, you can use the two services
together to add advertisements to your newsletter. We’ve got a
step-by-step tutorial about how to do that on our blog
(mailchimp.com/blog/feedburner-rss-to-email-hack).

learn more at mailchimp.com
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You can also use Feedburner to fix a feed that doesn’t play nice
with MailChimp (see the next question). We’ll even add your
MailChimp subscribers to your Feedburner count, so you can
monitor your overall subscriber count.

My RSS feed isn’t working. Am | doing something wrong?

Our application generally cooperates well with RSS feeds, but
every once in a while, our customers have issues with their feeds
not working correctly. Check to make sure you’ve added the
correct URL for your feed (especially if you’re having problems
when you just add your blog’s URL). If it still doesn’t work, we
recommend running your feed through Feedburner and giving us
the Feedburner feed instead.

To do that, just go to feedburner.google.com and create a feed
for your blog. Once you’ve completed the simple steps there,
copy and paste your new Feedburner feed into the Feed URL field
in the MailChimp campaign builder.

Will my old posts be emailed out in my first campaign?

No, we won'’t start sending email until new content is added to
your feed.

Will my campaign go out if | haven't posted anything?

No, we only send campaigns when there's new content in your
feed. So if you've got your campaign set to go daily, but you
didn't post anything today, a campaign will not go out tomorrow.

How can | update, edit and pause my RSS-to-Email campaigns?

To update your campaign, go to Campaigns from the
dashboard. In the left column beneath Create campaign, you’ll
see folders containing all your campaigns. Navigate to the RSS-
to-Email folder, and you’ll see a list of all your campaigns. Click
the one you want to update, and the “parent”—the template for
your all your emails—will be the top item in the folder. Click Edit
email to make changes.

learn more at mailchimp.com
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MERGE TAGS

Merge tags are pieces of code you can place in your email to add
content dynamically. Instead of using copy-and-paste or
manually entering information, drop a merge tag into your email
and the information will be added for you. For example, add
*MC:SHARE|* to your email, and MailChimp will add links to
social networking sites so your readers can share your campaign.

Merge tags are especially helpful for RSS-to-Email campaigns
because after you add them to your template and format, you
never have to worry about your campaign again. MailChimp will
do all the work of collecting the new content, formatting with the
merge tags, and then sending at the times you specify. That
means you can spend more time focused on your blog.

Here’s a sample of merge tags MailChimp offers for RSS-to-Email
campaigns. For more, see the Appendix or visit
mailchimp.com/merge.

RSS-to-Email: Basic merge tags

*|RSS:POSTS_HTML|* or *|RSS:POSTS|*
Creates a progressively generated set of all of your posts in
HTML format

*|RSS:POSTS_TEXT|*
Creates a progressively generated set of all of your posts in text
format

*|RSS:POSTS_FULL|*
Displays the full content of your posts in HTML format, if
available

*|RSS:RECENT|*
Show links for the 5 most recently published entries before the
posts in the email

*IMC:TOC|*

Adds a dynamically generated table of contents. Note: This tag adds
items to the TOC that use the “Title” style. For RSS-to-Email
campaigns, this tag does not work with the default
*|RSS:POSTS_HTML|* tag. Instead, use the individual items tags, and
give *|RSSITEM:TITLE|* the “Title” style. That way, the title of each
post in your email will be included in the table of contents.

learn more at mailchimp.com
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MailChimp is the only service besides Feedburner that offers this
feature. It’s very helpful for long emails that include several articles.

Here are a couple examples of how you can add merge tags to
MailChimp’s templates to create custom RSS-to-Email newsletters.

When you create an RSS-to-Email campaign, your template is
automatically populated with the *|RSS:POSTS_HTML|*.

Campaign Builder o swowe Wisaveasdraft  @cancel & exit
£ MailChimp RSS Campaign 4= back next =)
(DRSS merge tag reference [ show me how to use this

i change template ¥ hide style editor  pOpup preview  save to “my templates”
Page Header Body Footer MonkeyRewards

background color | border link style
background

#EFESDE

Tips: Choose a color for your HTML email's background. You might choose one to match your company’s branding.

Email not displaying correctly? View It in your browser. z Design Themes
-------- -
cdit] remove ) design header | use text § categories

3| | cotepes
general
XXXXX
themes
[SE—— m

When you preview or send the campaign, this is how the content
looks when the merge tag brings it in:

Emall not displaying correctly? View It In your browser.
')q (l .e< g .
©

Donations by email domain
Sep 24, 2009 06:49 am | Ben

Seems gmail and yahoo email users give more often, but .mac users give the most per
transaction.

comments | read more

You're recelving this emall because you opted in on my blog.
<< Test Emall Address >> from this list | Forward to a friend | Update vour profile
address is:

Atianta, GA 30318
Add us to your address book
Copyright (C) 2009 Mark DiCristina Al rights reserved.

learn more at mailchimp.com
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If you want to customize the content, you can use the
*|RSSITEM:|* tags:

i change templ. ¥ hide style editor  popup preview save to “my templates”
Page Header Body Footer MonkeyRewards

background color = border link style

background
#EFESDE

Tips: Choose a color for your HTML email's background. You might choose one to match your company’s branding.

Email not displaying correctly? View It in your browser.

edit| remove | design header | use text

‘}1(1 .e( z .
°
"+ |RSSITEMS: |

" |RSSITEM:TITLE |*

i *|RSSITEM:DATE|*
: *|RSSITEM: CONTENT_FULL|*

(DRSS merge tag reference [ show me how to use this

Design Themes

i categories
colleges

general

soccer

themes
- 0
I boston college
I cicmson
I epaul

LB JENDY

Here’s how the content is displayed with those tags:

15

WailChimg

Donations by email domain
Sep 24, 2009 06:49 am

$/Transaction fd
o
|
3
o
|
=
400
A little while ago, we published some research that showed how
gmail users were more “engaged” than, say, hotmail users. Seemed timely, since some ISPs
are suggesting lately that they’ll be using "engagement” as a factor to determine whether or

not the sender is sending unwanted emails.

Anyway, Click & Pledge did a similar kind of study, where they analyzed donation amounts
by domain.

Non-profits might find the study pretty interesting:

htto://techscoon. com/2009/09/click-oled rt-1.htmi
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Curious about how the Table of Contents tag works? Here’s how it
looks in the template:

edit| remove | design header | use text

MonkeyWrench
Tips and Tricks from '}'Vlm.um‘;

In this edition of The
; ‘Mon keyWrench:

i *Mc:TOC)*

§Usinq Tweets to Measure Email
iSuccess?

i We recently asked Amit Gupta of PhotoJojo how he measured

the success of his emall marketing campaigns. He told us they

1 look at sales vs. tweets.

i We put together a chart &
i over at the MailChimp
! Blog to explain this Usebal wel priced. Succanst
bt boring, Well-priced, exciting

i relationship, and it's

Biface

H
| Amost 90 million emails have |
i been shared on soclal

E networks like Twitter and

| Facebook. 9% of MailChimp
E users are taking advantage of :
1this capability. H
'

H

d:

Just make sure the article titles you want in the TOC use the “Title”

style. That’s how the tag knows what content to include. Here’s how it

looks in the live email:
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Tips and Tricks from

In this edition of The
MonkeyWrench:

® |n this edition of The MonkeyWrench:

® Using Tweets to Measure Email Success?

©® Tracking Tweets About Your Emall Campaigns via
MailChimp

® Targeting by ZIP Code

® Segmentation

® Dynamic Birthday Logic

® Aaar, Webhooks!

@ MonkeyWrem;h

Using Tweets to Measure Email
Success?

Ala canamth: antind Anait Mimba af Mkata lain ko ha aeann:ond

I twitt
.faoei

Almost 90 million emails have
been shared on social networks
like Twitter and Facebook. 9%
of MailChimp users are taking
advantage of this capability.
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TEMPLATES

MailChimp offers a wide variety of templates for free, and some of
them are specifically designed for RSS-to-Email campaigns. However, if
you have the chops to design your own, we’ve exposed our template
language, which you can read about here:

mailchimp.com/resources/email-template-language
Here’s an example of a template that’s available in MailChimp’s

campaign builder. Note all the different RSS merge tags that are used,
including feed title, post title, content, date and author.

BLOG UPDATES FROM

*|RSSFEED:TITLE|*

‘\mssTEMS)* 5
: b A% ELsEwHERE
:*| RSSITEM:TITLE | * -
: \ | VISIT MY BLOG
' *IRSSITEM:CONTENTI* Lo
i ! | SHARE THIS WITH A FRIEND
' comment | posted *IRSSITEM:DATEI* by *IRSSITEM:AUTHORI* E E
"IEND:RSSITEMSI* | ! FOLLOW ME ON TWITTER
| RSS FEED

E *|LIST:DESCRIPTION|* :
1 *|HTML:LIST_ADDRESS_HTML|* E
E Copyright (C) 2009 *|LIST:COMPANY|* All rights reserved. E

learn more at mailchimp.com
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When you preview and send the email, you’ll see your template
populated with all the content from your feed. You can move the
merge tags around, add more or delete some of them, or you can
create your own template from scratch!

BLOG UPDATES FROM

The MailChimp Blog
52?

Pususxen 10/09/2009

Major Email Provider Trends: Yahoo ¥ B sewnere

and Hotmail Tops, Gmail Catching

We recently analyzed all outgoing email traffic from the e

MailChimp servers to see who the major email providers SHARE THIS WITH A FRIEND
are, and identify trends.

EOLLOW ME ON TWITTER

comment | posted Oct 08, 2009 06:27 am by Ben

RSS FEED

LotusLive iNotes — IBM to compete
with Google Apps

We just learned from the ZDnet blog that IBM plans to put
Lotus Notes in the cloud with LotusLive iNotes.

comment | posted Oct 08, 2009 06:06 am by Ben

View Email In A Browser | Unsubscribe «« « = y@Gmail.com | Update Your Subscription Profile

You're receiving this email because you opted in on my blog.
Fredrick Von Chimpenheimer, IV

123 Banana Blvd.

Atlanta, GA 30318

Add us to your address book

Copyright (C) 2009 Fredrick Von Chimpenheimer, IV All rights reserved.
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USING GROUPS

Groups allow you to target email campaigns to segments of your list.
For example, say you want to send a campaign to people who have
subscribed in the last seven days, or you want to send an update to
people who are only interested in a certain topic on your blog—groups
and segmentation make these kinds of campaigns easy.

Bloggers often like to segment by frequency. Some readers may like to
get emails from you every day, but others would prefer to hear from
you once a week. It’s easy to make these options available using
MailChimp’s groups. Here’s how to do it:

1. From the MailChimp dashboard, click the Lists tab, and then
click Groups within the list that you want to segment.

Me love you, Mark.

‘ ® dashboard campaigns lists reports autoresponders /

Create N List MailChimp Email List os/19:2000 1
rea ew Lis!
2 & import add people remove people send to lst nanaipgder

+ settings replicate delete 3% forms list databafe aroups

design signup forms  ~ list rating ()

view list

Q

[ manage lists the smart way
[ how to create a list

Need Help? Free Resources Get In Touch

2. Select Add groups to my list, give your group a title, like “How
often would you like to receive updates?” This is what readers
will see in your subscribe form, so make sure it’s descriptive.

Lists |mailchimp Emailtist <

Groups for list MailChimp Email List

add groups to your list
. ; 4 - your subscribe form
Rather than creating many lists to manage subscribers, you can create one list with sub-groups. When

you send campaigns, you can segment to target individual groups in your list. If you have a monthly wond me el about .

plan, this will save you money by eliminating the need for duplicate subscribers across many lists. Sales.
< 3 News and Updates

[ about smart list management m

Create groups and we'll add
/! add groups to my list checkboxes, radio buttons, or a
select menu to your subscribe form

group title automatically.

How often would you like to receive updates?
Example: “I'm interested in ..." or “Subscribe me to these mailing lists*

field type
Radio Buttons = @ info

+ add group

learn more at mailchimp.com
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3. Choose a Field type. Checkboxes allow more than one group to
be selected; radio buttons and drop-down allow only one group
to be selected. Drop-down is better than radio buttons if you’ve

got lots of group options and people might want to sign up for
more than one of them.

Lists |maichimpEmaittist -

Groups for list MailChimp Email List

add groups to your list

our subscribe form
Rather than creating many lists to manage subscribers, you can create one list with sub-groups. When y
you send campaigns, you can segment to target individual groups in your list. If you have a monthly

‘send me email about ... Everns.
plan, this will save you money by eliminating the need for duplicate subscribers across many lists. .

Sales
News and Updates

Create groups and we'll add
checkboxes, radio buttons, or a
select menu to your subscribe form
group title automatically.

[ about smart list management

[v] add groups to my list

How often would you like to receive updates?

Example, JIma din_. or "Subscribe me to these mailing lists*

field type
Radio Buttons

4. Click Add group and title your new groups. If you’re segmenting
your list by frequency of updates, you can create groups called
Daily, Weekly and Monthly.

- " . . your subscribe form
Rather than creating many lists to manage subscribers, you can create one list with sub-groups. When

you send campaigns, you can segment to target individual groups in your list. If you have a monthly

wend me emall about Everns.
plan, this will save you money by eliminating the need for duplicate subscribers across many lists. .

Sales
Nows and Updates

Create groups and we'll add
checkboxes, radio buttons, or a
select menu to your subscribe form
group title automatically.

[ about smart list management

| add groups to my list

How often would you like to receive updates?

Example: “I'm interested in ..." or “Subscribe me to these mailing lists™

field type
Radio Buttons || @ info

X Daily
R Weekly
® Monthly

<= add group

learn more at mailchimp.com
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After you’ve set up your interest groups, you can create RSS-to-Email
campaigns for each group:

1. On the first screen of the campaign builder, where you enter
your blog’s RSS feed, check the relevant frequency (daily, weekly
or monthly).

RSS feed | steplofé

define RSS feed for campaign

Campalgn BUI lder [ Show Me W save as draft  @cancel & exit
) MailChimp RSS Campaign back next wp
uick Hel
RSS feed Q 4
* indicates required RSS to email tutorial »
RSS Feed URL * Video overview of RSS to email »

http://www.mailchimp.com/blog/feed/ Frequent[y Asked Questions

RSS feeds often have this icon (5. Not sure what your RSS feed URL

is7 Just enter the URL of your blog and we'll try to find it for you. > Hold up. What's RSS?

>
Want to mash multiple feeds together? Use ChimpFeedr. Where do I find my RSS feed URL?
, If 1 havent posted to my blog lately, will my campaign still go

When should we send? out?
every day at 8:00AM GMT/!>| and onlyhere is new content > Will my older posts be emailed out in my first campaign?

¥ Can | pause my campaign?

2. On the next screen, choose the appropriate segment by clicking
Send to segment of list and choose “is interested in | one of”
and whichever interest group is appropriate. For this
segmentation, it doesn’t matter if you match “any” or “all” since
there is only one condition for the segmentation.

o .
’ Wlﬂ‘wﬂnﬁ recipients | step2of6
. - e

(—
select a list or create a segment to receive the campaign

Campaign Builder o swowwe

) MailChimp RSS Campaign 4= back next =)

W save as draft  @cancel & exit

which list would you like to send this campaign to?

¥ cancel segment  send to entire list -

j of the following: Campaign will go to

0

Is Interested In  ~| ' one of ~| Daily
Weekly
Monthly

in this segment
view segment

& refresh count

= add conditrom
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3. On the campaign preferences screen, give your campaign a
descriptive title like “Daily RSS Campaign,” so you can
differentiate it from your other campaigns.

m—nmo.m-zsmolmm:m Q)Mn_m
.
: : ‘ setup | step3of6 4
=  — S —— -
name your campaign and set preferences
Campaign Builder o swowwe Wsaveasdraft  @cancel & ext
EYMailChimp RSS Campaign 4= back next =p
campaign info tracking, authentication, and more
dadiggtes required
ame your campaign email tracking
[ MailChimp Daily RSS Campaign
/| track opens
I use. Ex: “Newsletter Test#4"
Learn how open tracking works, and how accurate it is.

message subject *
Posts from *|RSSFEED:TITLE|* for *|RSSFEED:DATE|*
Keep it relevant and non-spammy to avoid spam filters. (2) info

| track HTML clicks
We'll show you which links people clicked on, and how often.

~ track plain-text clicks
from name

Don't click this unless you're comfortable with people seeing "MallChimp® in
Mark DiCristina Y peopl ng P’

vour links. @) info

That’s it! You can complete the rest of the campaign details like any
other campaign, and your subscribers will get your email exactly how
they like it.

Frequently Asked Questions

How do | add interest groups to the sign-up form on my blog?

If you’ve added interest groups to your list and you’re using a
MailChimp sign-up form, the interest groups will be automatically
added to the form. To double-check, go to Create forms under the
Lists tab, and you can see what your form looks like.

How many interest groups can | add?

You can add up to 30 interest groups.

Are there other ways to segment my list besides frequency?
Sure, you can segment by category, too. Instead of changing the
frequency of each campaign, change the RSS feeds to match the feeds
for particular categories on your blog. Then, create an interest group

for each category, update your subscribe form, and you’re all set.

To learn more about all the ways you can segment your list, visit
mailchimp.com/features/power_features/segmentation.

learn more at mailchimp.com
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SOCIAL SHARING

Social networking sites are excellent ways to promote your blog and
connect with your audience, but we don’t think they’ll replace email
marketing any time soon. In fact, our data suggests that social media
and email complement each other very nicely. MailChimp recently
analyzed more than a billion emails sent since January 2009 to track
the inclusion of links to Twitter and Facebook. The data shows an 84%
increase in email campaigns that include links to Twitter and a 66%
increase in campaigns that feature Facebook. In 2008, neither site was
linked in many email-marketing campaigns—a mere 0.49% of users
included any social media links in their emails.

The reason social media and email work so well together is that they
have different strengths. Social media is great for networking, quick
updates and linking to articles; while email campaigns are great for
delivering content and providing more in-depth updates. As a blogger,
you want your audience to be engaged, and a blend of social media
and email marketing will give your audience several ways of following
your activity.

And since we know how useful social media has become, MailChimp
offers several ways to integrate social media with email marketing.

Auto-tweet

If you know you want to tweet an email campaign before you send it,
MailChimp will do it for you as soon as you send the campaign. Just
check the Automatically post to Twitter box on the campaign
preferences tab when you’re setting up the campaign. If haven’t set up
a Twitter account in MailChimp, you’ll have an option to do that
instead. Once the account is set up, you won’t have to re-authorize it
every time.

name your campaign
MailChimp RSS Campaign
Internal use. Ex: "Newsletter Test#4”

message subject *
Posts from *|RSSFEED:TITLE|* for *|RSSFEED:DATE|*
Keep it relevant and non-spammy to avoid spam filters. () info

from name *

Mark DiCristina

Use something theyll instantly recognize, like your company name.

reply-to email *
mark@mailchimp.com
Their replies will go to this email address.

/| personalize the "To:" field () info

specify *IMERGETAGS|* for recipient name
*|FNAME|*

email tracking

V| track opens.

Learn how open tracking works, and how accurate it is.

/| track HTML clicks

We'll show you which links people clicked on, and how often.

track plain-text clicks
Don't click this unless you're comfortable with people seeing “MailChimp" in
your links. @ info

authentication

7] authenticate the campaign

Proves the email is not a forgery and helps avoid spam filters (3) info
»
R ] Google Analytics™ tracking

add Google Analytics™ tracking to all URLs

Monitor traffic from campaigns to your site. () info

/] automatically post to Twitter after campaign is sent
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MailChimp will automatically send a tweet with your subject line and a
link to the online version of your email. We also shorten the URL using
our EepURL tool so you don’t have to worry about having your tweet
cut short.

If you want to change the Twitter account you use to tweet your
campaign, click Account in the top-right corner of your screen, then
click Integrations. Choose Twitter and then Authorize connection to
authorize a different account. You can only authorize one Twitter
account at a time.

Mark, I like to have a little talk with you ...

‘ ® dashboard campaigns lists reports autoresponders /
Integrations
Account Integrations
Connect MailChimp to any of the following external services to extend functionality. plugins for your site  custom integrations with webhooks
® » *§ Google: Analytics, Contacts, Docs enhance tracking, reports, and integrate lists
® ® YU Twitter auto-tweet your campaigns when they are sent
connection status
authorize connection  JEINEINES
@ connected as godlovesjacob

verified 9/17/09 2:39PM
last message: Twitter Account Authorized

¥ No data sent yet.

test connection

Twitter stats

MailChimp doesn’t just let you tweet your email campaigns; we also
make it easy to track how many other people are tweeting them. If you
click the Reports tab in your MailChimp dashboard, you’ll be taken to
a screen that lists all your email campaigns. Click on the name of one
of your campaigns to view its overview report. From there, click
EepURL stats to see how many times your campaign has been tweeted
and retweeted, who did the tweeting and a timeline of all tweets. Note
that only tweets that include the automatically generated EepURL for
your campaign are included in this report.

Reports
overview clickmap performance advice m

[} eepURL on Twitter

vE w8

6/1909 1:08PM 106/1909 11:16PM 6/1909 1:09PM 106/1909 1.09PM

eepURL clicks
tweet by at re-tweet?

Joe Rogan Spike TV comedy special this Saturday! - htip:/eepurl combXby joerogandotnetreply  6/19/09 nope
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Social Share button

If you decide you want to tweet your campaign after it’s been sent or
you want to promote your campaign on a social network other than
Twitter, use the social share button that appears beside your sent
campaign in the Campaigns dashboard. When you click Social Share,
you’ll be directed to a screen where you can share your campaign on
Twitter, Facebook, MySpace, StumbleUpon, Digg and Delicious.

Account || change plan 707

Hey, Mark. New hair cut? IMuy guapol

')111 .e( z . W
® dashboard campaigns lists reports autoresponders /
Reports o showve
- e seacs T —) O B
£ fcompare’campaigns Export Name List Emails Bounces
360 # Advertising Update
% @ MailChimp Email List 2 0
ez >
© all campaigns
# Advertising Update
© unfiled @ MailChimp Email List 2 0
¥ campaigns by list m social share
P RSS to email campaigns
# Advertising Update
g MailChimp Email List 2 0
{4 New Folder == social share
# From Email: Save the Date
@ MailChimp Email List 1 0

soclal share

Social Share merge tag

In addition to sharing your own campaign, MailChimp allows you to
offer your readers a way to share your campaigns. When you place the
*IMC:SHARE|* merge tag in your template, MailChimp will add links to
more than 20 social networks. If you want to limit the networks in the
social share merge tag, you can use
*|SHARE:SITE_NAME1,SITE_NAME2|* to specify which sites are
included. For example, *|SHARE:Facebook,Twitter,Digg|*.
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REPORTS

MailChimp provides in-depth reporting for everything you send,
whether it’s an RSS-to-Email campaign or newsletter, so you can track
opens, clicks and more. To view reports, just click Reports in the top
navigation in MailChimp.

Analytics360
MailChimp makes it easy to tie your Google Analytics account
into MailChimp, allowing you to overlay data about traffic to your

blog with MailChimp stats.
WZDM“& dashboard campaigns lists reports autoresponders

Site Analyt]CS360 visit Google Analytics » ' get |
Site Traffic change website profile
11 1 T
30,000
25,000 L] ‘\ — —Q SN
- = : / = \ ” \
20000 Thursday, Jul 23 2009 / ®
Campaign: MailChirgp B1 \
Visits: 26,179 ®
15,000

10,000

5,000
> O
R R g U R g GR  t gR gR AR AR RN g g R g

3 A 4 g > \d o A

S FFTFFTFTTFTTTT e S e e N A A
VWY 583,970  Visits JW . 8144%  Bounce Rate
NNNNI 1182 823 i AW AnN2:11 Aun Time nn Sita

Opens by Location
See where in the world people are reading your emails. If you

have an international audience, it’s fun to see what countries
provide the most traffic.

Opens by Location

4

8
2 opens occurred in FRANCE

[]
T E
[ [E3] I=I

=

W opens v

(@ about geographic data
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Click Map

Curious to know what posts are generating the most clicks? Our click
map will visualize click data on your newsletter, so you can see exactly
which posts are the most interesting to your readers.

WedChe

If | had a banana for every great email you send, I'd be yellow!

dashboard campaigns lists reports

summary unsubscribes bounces abuse complaints  AIM reports

Reports

ClickMap: Newsletter #4

December Drawing
‘We would like to congratulate
Jayne Scarborough for
winning the December box of
eight delicious truffles.

Valentines Contest z
We are suspending our

January drawing for a month

in order to offer something

d! A 3

The Decadent Prizes

Grand Prize
Valentines Torte for Two
Truffle/Brownie Combo Box

2nd & 3rd Pick
A Sampler Box
20% off next order

2 Runners Up
2 10z Chocolate Truffles

20% off next order

How to Win
Every person on our

Twitter Stats

“\ return to report summary

Welcome 2009!

Are You Excited for the Year Ahead?

We are. We're taking the natural slowdown of January to
ur thinking caps for the year ahead. That and
eady for Valentines around the corner is going to

keep us mighty busy. Everyone we talk to has a deep

sense of renewed hope for the new year and we are right
there with you. We hope to see you at the markets and
continue to deliver delicious assortment of goodies and
cakes to your next party.

We're At Yorkmont

Don't Forget us at the Market

While we are not yet in Matthews, and Tailgate is taking 2
long needed slumber, for which we give a hearty shout
out to Lynn Caldwell's hard work, we can still be found at
the . They have not settled our
locati Ibe found pin-balling around the
enclosures. Sometimes in, sometimes out, but please
hunt us down and say hello. We're often there from
about 8am to 1pm.

The Chocolate Ball

h

Ahnse

(@Y wrial/free credits | upgrade

See the Social Sharing section for more about Twitter reporting.
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APPENDIX

Here are some more tools and integrations MailChimp offers that may

not be applicable to everyone:
Merge Tags for Bloggers
ABOUT THE RSS FEED

*|RSSFEED:TITLE|*
The title of the RSS feed

*|RSSFEED:DATE|*
The publish date of the feed

*|RSSFEED:URL|*
The URL for the feed as a
whole

*|RSSFEED:DESCRIPTION|*
The feed description, if
provided

INDIVIDUAL ITEMS IN THE
RSS FEED

*|RSSITEMS:|* and
*END:RSSITEMS|*

Creates the beginning and
ending flags for each RSS
item. The stuff between gets
replicated for each RSS item
in the feed. For each item,
these tags are available:

*|RSSITEM:TITLE|*
The title of the RSS item

*|RSSITEM:URL|*
The URL for the RSS item

*|RSSITEM:DATE|*
The publish date of the RSS
item

*|RSSITEM:AUTHOR|*

The name of the author for
the RSS item, if provided

*|RSSITEM:COMMENTS_URL|
*

The URL for comments, if
provided

*|RSSITEM:CATEGORIES|*
A comma-separated list of
the categories for the RSS
item

*|RSSITEM:CONTENT|*
A short summary of the RSS
item content in HTML format

*|RSSITEM:CONTENT _TEXT|
"

A short summary of the RSS
item content in plain-text
format

*|RSSITEM:CONTENT_FULL|*
The full content for the RSS
item in HTML format, if
provided

*|RSSITEM:CONTENT _TEXT_
FULL|*

The full content for the RSS
item in plain-text format, if
provided

*|RSSITEM:ENCLOSURE|*

A link to any attached file
(like a podcast) with an icon,
file name, and file size
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http://www.mailchimp.com

*|RSSITEM:ENCLOSURE_URL

| *MC:SHARE|*

The URL for any attached file Inserts links that allow your readers

(like a podcast) can share your campaign on social-
sharing sites. See the Social

*|RSSITEM:SOURCE|* Sharing section if you want to

A link to the external "source" of customize what sites are included

this item, if one is provided in your email.

SOCIAL MERGE TAGS MORE MERGE TAGS FOR
BLOGGERS

*| TWITTER:FULLPROFILE|*

Inserts Twitter avatar, follower *| MC:DATE|*

count and 5 most recent tweets.  The current date displayed as
month/day/year.

*| TWITTER:PROFILE|*

Shows profile information and * TRANSLATE:EMAIL_LANG|

follow link without the latest tweets*

list. Add links in your email to translate
the content from "EMAIL_LANG" to

*| TWITTER: TWEETSXX|* several other languages using

Shows your “XX” latest tweets, so Google Translate. EMAIL_LANG
*I TWITTER: TWEETS3|* will show the must be the code for one of the
latest 3 tweets instead of 5. languages we support.

For more information and a list of all merge tags, visit
mailchimp.com/merge.

Analytics360 for WordPress

MailChimp's Analytics360 plugin allows you to pull Google Analytics
and MailChimp data directly into your dashboard, so you can access
robust analytics tools without leaving WordPress.

Analytics360° visit Google Anaiytics » | visit MallChimp =
Jun 18, 2009 - Jul 07, 2009
Site Traffic
PURTLE coc  emall  organic referral @ blog post @ email campalg

20000

WO\ 235498 Visits /__ 2670%  Bounce Rate
M\ 507,815  Pageviews WY M 00:02:21  Avg. Time on Site

216 Pages/Visit NIV 43.76% % New Visits
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In order for the plugin to work correctly, you need to run a
WordPress.org blog, not a WordPress.com blog. The difference is that
the you download and install the .org blog on your own server,
whereas the .com blog is a free, hosted blog. Plugins don't generally
work for .com blogs, so this is just for .org users. You should also have
Google Analytics installed on your blog for Analytics360 to work.

You can find Analytics360 plugin at wordpress.org, and you can learn
more about the plugin on our website. Once you've downloaded and
installed it, you'll see it available on your dashboard. You just need to
authorize your MailChimp and Google Analytics accounts the first time
you run the plugin, then you can click on Analytics360 and you’ll have
access to all your data right in your WordPress dashboard.

Blog Publishing Tools

If you want to send a regular newsletter (not RSS), you don’t have to
create your email campaigns in the MailChimp application. You can use
Windows Live Writer, Blogo (for Mac) or another blog publishing tool to
create campaigns on your desktop using software that you know and
love, and then use MailChimp to send them.

Just go to the Lists tab from the MailChimp dashboard, choose which
list should receive the campaign, click Settings, then click List tools in
the top navigation. On the List Tools screen, you’ll see a link to Create
campaigns with blog client software. Click, and you’ll be given a
long blog URL. Copy that URL into your blog client software, along with
your MailChimp username and password.

I T vy s s R
Hey, Mark. Is it Friday yet?
WUJN\P o
® dashboard campaigns lists reports autoresponders /
members  list settings  create forms  for your website  list tools
Lists | mailChimp Email List |

Special Blog Publishing URL for MailChimp Email List

Every list you create in MailChimp gets a special URL that you can use instead of a blog URL in blog client software:

Blog URL: http:/Jusl.admin.mailchimp.com/blog-publish?u=12bb1d3dfele520fe89aee48e&id=120682

Service URL: http://us1.admin.mailchimp.com/blog-publish/xml-rpc

We'll save the posts you create this way as campaigns. Login to your MailChimp account to send it.

Need Help? Free Resources Get In Touch

After you’ve created the campaign with your software, click Publish or
whatever button you use to send a post to your blog, and the email will
be sent to MailChimp and saved as a draft. You can log into MailChimp,
go to the Campaigns dashboard, and your email will be waiting for
you, looking just like you designed it. Review the details of the
campaign, and if everything looks good, you’ll be ready to send.
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ChimpFeedr

ChimpFeedr is a tool that takes several RSS feeds and mashes
them into a master feed. If you have more than one site you want
to combine for a single RSS-to-Email campaign, ChimpFeedr is
an easy way to do it. Just go to chimpfeedr.com, enter the feeds,
click Chomp Chomp! and MailChimp will return a new URL you
can drop into the campaign builder. For more advanced RSS-feed
manipulation, see the section on Yahoo Pipes below.

Yahoo Pipes

Yahoo Pipes is a tool that allows users to build data mash-ups from
different sources on the web. It’s a powerful tool that has many
applications. We highlight it in this context because there’s a practical
use for it when creating RSS-to-Email campaigns.

Say you want to create an RSS-to-Email campaign, but you don’t want
every post from your blog in the campaign. You’d like to leave our
posts from a certain author or posts about a certain topic. Maybe you
just want to include posts from a certain author, or you want to mash
up more than one feed and then filter the results. Yahoo Pipes allows
you to do that.

You can learn more about Yahoo Pipes at pipes.yahoo.com.
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RESOURCES

We hope this guide has helped you use MailChimp to connect
with your blog readers. Here are some MailChimp resources for
bloggers.

If you have any questions, feel free to contact our support staff at
mailchimp.com/support.

Follow us on Twitter: twitter.com/mailchimp
Like us on Facebook: facebook.com/mailchimp

Getting Started with Blogs
mailchimp.com/blog/getting-started-with-blogs

Create Mobile Email Campaigns Automatically
mailchimp.com/blog/create-mobile-email-campaigns-automatically

Filter Google Analytics for Your Blog
mailchimp.com/blog/google-analytics-filters-wordpress

Analytics360 for Wordpress
mailchimp.com/blog/google-analytics-plugin-for-wordpress

MailChimp Blogger Plugins
mailchimp.com/plugins

MailChimp Academy Support Videos
mailchimp.com/support/videos

Webinars
mailchimp.com/support/webinars

Benchmark Reports
mailchimp.com/charts

MonkeyWrench Newsletter:
mailchimp.com/page/monkeywrench
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